2071454772 


966 1 ‘SI. AVIAI 

atmind $ ±N3S3ad ‘isvd 
SSIlINDiaOddO 0NISIQNVH0U3IAI 



Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 


1996 MEDIA UPDATE 


MEDIA MERCHANDISING OBJECTIVES 


* Enhance the Philip Morris Marketing Programs 

• Leverage media spending to receive "added value" to Brand plans 

• Create medium/Brand synergy 

* Develop mutually beneficial programs between Publishing Partner and Philip 
Morris e.g. capitalize on PM Brand Events 

• Increase media productivity 

* Minimize expenses incurred for internal programs 


zliv9^V10Z 
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1996 MEDIA UPDATE 


HOW MERCHANDISING DOLLARS ARE USED BY PM USA 



I. Added Value within Publications 

• B&H -1/3 pages 

Synergistic Advertising 
Smoker Friendly restaurant listing 
Catalog ad 

• Virginia Slims -1/3 pages 

Ask Virginia 


NOTE: 


Parliament Party Zone listings 

Free 1/3 pages contingent upon a ’‘minimum" number of advertised pages 
(e.g. 3-4 pages, on the "Ask Virginia" schedule) 




Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 
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lUJlJWfM: 


ALOHA MAGAZINE 


RESTAURANT LISTING 


BE I ICR HOMES 8 GARDENS 


CA r Al OG 


$152,600 


CHICAGO 


RES 1 ARRANT LISTING 


$6,085 


COUNTRY HOME 


INNS 8 BL D AND BREAKFAST 


$77,051 


COSMOPOLITAN 


CA | Al 0(. i 


$74,610 


ENCORE 


111 STAUUANI L IST1NG 


$7,940 


ESQUIRE 


CAI ALOG 


$20,875 


FOOD & WINE 


RES LAI IRANI LISTING 


$47,886 


HONOLULU 


RESTAURANT LISTING 


$2,820 


HOME 


CATAI OG 


$16,300 


HOOP 


RESTAURANT LISTING ' 


$15,000 


INTERVIEW 


RESTAURANT LISTING 


$11,350 


INSIDE SPORTS 


INSIDE OUT 


$12,760 


LOS ANGELES MAGAZINE 


CATALOG 


$6,775 


LADIES HOME JOURNAL 


HE SAYS, SHE SAYS 


$192,000 


MC CALL'S 


CATALOG 


$130,260 


MIAMI OCEAN DRIVE 


RESTAURANT LISTING 


$1,920 


MONEY 


CATALOG 


$38,990 


suwmoz 


Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 



PUBLICATION 


BENSON & HEDGES 


1/3 FREE BONUS SPACE 


OF INSERTIONS 


BONUS SPACE OFFERED 


TOTAL VALUE 



MOVIELINE 


CATALOG 


$5,837 


NBA ALL-STAR PROGRAM 


RESTAURANT ( iSTING 


$15,000 


NEW ORLEANS 


RESTAURANT LISTING 


$-4,500 


NEW YORK MAGAZINE 


RESTAURANT LISTING 


$9,170 


9LLP9M.0Z 


CATAI OG 


$-4,440 


PEOPLE 


CAIAIOG 


$59,BG0 


PEOPLE IN STYLE 


CATALOG 


$10,500 


PHI! ADELPHIA 


RESTAURANT listing 


$11,776 


Q SAN FRANCISCO 


BED & BREAKFAST LISTING 


$3,600 


REDBOOK 


CA fALOG 


$73,931 


SAN DIEGO 


RESTAURANT LISTING 


$6,800 


SPORTS ILLUSTRATED 


CATALOG 


$62,915 


SOAP OPERA DIGEST 


CATALOG 


518,330 


THE STAR 


CATALOG 


£51,300 


TRAVEL & LEISURE 


CATALOG 


$22,150 


CATALOG 


$67,500 


CATALOG 


$40,500 


WORKING WOMAN 


CATALOG 


$35,600 


MAINLINE TOTAL 


$1,319,646 


Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 
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oL 

irhf 


ALL PUBLICATIONS 


BENSON & HEDGES 

1/3 FREE BONUS SPACE 


PUBLICATION 

# OF INSERTIONS 

BONUS SPACE OFFERED 

TOTAL VALUE 

HISPANIC PUBLICATIONS 




CRISTINA LA REVISTA 

1 

HOROSCOPE 

$2,025 

El LE 

1 

"SMOKESCOPE" TIE-IN 

$1,395 

HISPANIC 

1 

RESTAURANT l IST1NG 

$6,795 

HISPANIC BUSINESS 

1 

SYNERGISTIC RE-IN 

$6,731 

MARIE CLAIRE 

1 

"SMOKESCOPE" TIE-IN 

$600 

TV Y NOVEL AS 

1 

HOROSCOPE 

$1,800 

VANIDAOES 

1 

HOROSCOPE 

$2,385 

VISTA 

1 

RESTAURANT LISTING 

$10,600 

HISPANIC TOTAL 

8 


$32,331 

GRAND TOTAL 

81 


$1,477,331 
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; !N Lf MFRAL’SWARNING Qtittung Smoking 
• nlv HimIiicl's Serious Risks lo Your Health 




Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 
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/(_ 1 E-*C O ~H« '-9*' !*■ 

KlXJ Coll p y >0 4»4 * 4441 .J* .-K.. 


126 ENGLE STREET 
ENGLEWOOD, NJ 07631 

(201) 871 1133 


OfcfESDTIE 

CAPE 


Out 11 UuiHums in t\vv> Jursc-) 
ami 1 in \W-sti lu-sU*r ('oimly 


tSpuify 


SURGEON GENERAL'S WARNING. Quimnij Sim,Ling 
Now Grtiaily Reduces Serious Risks to Voui Healih 



f in ilic Sm >•<s 
i>, M.-i m Uti SI 
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A l IT III SUMMIK NIG HI MUSIC 


I hr f ii 11« nidi; rr»l a iir mil s .1 r <■ 
mii n It it friciiillt 


Urn. 1 -I 1 lii'lii ali'ssfii 


I air Mu/arl 


t i.t‘t ] m nfM 


\ nijtii »• s/n hw.iti 


f tint.id.c tit- 11 n f 


IIjjimji I'.n k 


l! \ ittliim 


Jin* Iffffiittti /Jrn>m l.i// l IiiJj 


li’iinilc't \ 


I rli/ia 


INi linlilli’ 


Shin ^ 


loofc lor /in» wieiciiime i 
in JmoJrm Imvdfy 

I IIF I I'M. I II > 1)1 HI) III I III! 1*1 I \-l IU 


lh.il Manhattan s sweltering suininei 
are not necessarily tonju. we In 1 m 1 sit . 1 l 
artistry. For years New 'tinkers in search 
of live summer music were forced to jour¬ 
ney uptown to Lewisohn Stadium on the 
City College campus, there to sit upon 
stone benches while Beethoven and 
Brahms vied for attention with sirens, 
airplanes, and street shouts IheSt.uimm 
was .1 great pl.Si e fnr a iheap .late, tuit 
musieallv, it had it- tlr.m l,i. k.s 

Mostly Mo;ail has donef.tr mine than 
fill the gap left hv the demise cl (tie 
Stadium Concerts; it has . leated a whole 
new eon. opt ot wh it sumioei music can 
In 1 life With si-plush, it. .1 | ii'g.i.ini 
riling, outstanding pi < h um : . mli.it. 

able surrounding- and .1 pine stale 
lower Ilian comp.liable wmtci iweut-. 
Mostly Mo/art has be.. >rtie the niost 
popular and prestigious indoor summer 
festival in the world, and a parliaif.u 
blessing for New Yoikers And il has.iiso 
been a lot of fun. spawning, in this 
modern merchandising era, a vii trial cot 
(age industry ot Mostly Mozart I-shirt-, 
tote bags, mugs, scarves, ami neckties, all 
of which are regarded hv their pu—essors 
as musical badges of honor 

Back in 17H2, a Viennese newspaper 
UVtfCr /i'lUi ay wrote, alter a visit to the 
new series of summer conceits in¬ 
augurated by Mo/.irl "We shall now 
have the pleasure even S 1 md. 1 v ot .u! 
miring, many a vutuoso and vuluo-a 
and of tinding the most agieeable enter 
taimneiU amid the he-l -o. tet*. tor .1 
small outlay" 

So things haven’t changed v ery mm h 
But it's too bad thev didn't have ) shuts 
and tote bags at the Augurton 

Mostly Muiirf is spniisinvxi bn the lernnie L 
Greene Foundation and The Peter /ay 
Sfirtrp Fiiuru/iUmn 

J fr'Wvri Kupjerber^. a senior cJifiir of Parade 
Magazine, is the .miliar of Amadeus' A Mozart 
Mosaic (Mi (Jrim-lfiJtl. The Hook tit Classical 



It .il c lull mil 11 ell ,1 11 mil 1 
smoking llighls linsr timi ruiHelli'il" 
t'O r a great smoke, jus# 11 rug it 



n r \ s o n & n 1: i) (. !■; s 1 0 o’s 
tm i 1 \(. 1 11 vor i;o to i or ri.iASiiiu 


hnolly u welcome siyn for peopfe wfm aiimlte 
Coll 1 800 494 5444 for more information 

£! Mf, J(. M..HJ > Il I ,4 1 

lli mq tdi ! I 'in) in. nti 11 ii ,jv (iiti uijiiiiitu; by f If. mutluiil 


SURGEON GENERAL'S WARNING: Smoking 
Causes lung Cancer, Heari Disease, 
rnant, .,-n„n And Mmr rnmnlirafp Rfprinancv 




Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 



bi-nson & inm.rs 

100s ■? 

rut n 1 \ i s 


THE 1995 COI.I.KCTION j I 

for rvmun*' ithtj gin*\ In jjroal h nglhs 
Tor a HfiisfiiiA 



I \( I l MM Mils Mi l \ III IIS 
I MM UJIII MlKlIMs 


i u 14*^1 Ml' * lllir < dfll ril (lid v t* IlISI It* 
colli t (mu. simpli Till r>iil jour iimni' unri 
• il(frc*5* tu*1oo. as wrll as >mir si r lint un* 
and lurch ii He. arnl mail In i#s ai 
F'il fins k IL’/* !>»»%/■* IM I'i’HI? 

I ] Mr 
[ J Mrs 

I,His l in 

Address -\pi 

ril> Slain /1 r 

rimiit i i 

Hrpnl.ir Mrand Smoked 

IjIjMf Jjiml' >1 |«l ' Vi r* / I ti *» ► ■ I l( yi .1 ■ .4 c I. ■ 
OOrt in l s \ iMiiv \di<t iri KaIIsa- and vdnn 

, l ■■hiOllt'li I’ll i|Sf .|(|mh 10 U| I't,! (nr 
iJHukv N'ifa«* idfs kti t »-|iCf <1 iitnl (A 

fOVnNc.rrs r I h.hp tixl >ls H‘1> ri HSi i-, 

iii i-i •• i ( r^cpci’.sts mmi i/i- rtTrUftl 

bt 1 1IV9& OJfrr ctplivs and nifrrliamlKr 
erdrrs muU be received h\ 1/11/Sfv 
Hr In ibis offer and signing brio*. 

1 rmify 1 am a smoker I >r»in*> ofatfr ur 
older. I ini also villlinji lo rerroc free i i^nreiie*. 
and branded Incentive iiems in the mail. c nbjrr| 
in applicable si«u< and federal lavs 

Mgirtttu/f 

iKrqwrrd 

fodn'f lhle..__/ . / _ |)«ic or birth / / 

H**»* n*» n»< <n»MiirMtt i|MlN Hl» Vrar 
oet-vp f.'m s p . PSIii 


viewcis like these. and I've v.i ji lu-d m lots 
of places," says producer Susan Mottisnn 
a funner news producer (nr Aiit ‘ and ('Ho 
TJie show also lias earm’il <mu nl 
praise I\e always seen u ;ls 'Wavm-'s 
World'on esi n igen.' says < iml Shisni. H 
critic for iIn* /’/»>0*»» h.nu/i' i "li's 
got a dislimllj female ejnigv and ihr 
feel, almost, of a putilli -access slimy li 
makes me Lhink of what TV must have 
been like during the 'ids, when n was ri¬ 
al]} live ami anythin}’ could liappi n 

F or all then clowning mound. Main 
lin, 51, and Mveis. :U lake du n |«>1- 
iiics seriously llolli. al'n-i all. have 
sjient nnicli of rln u .nloll lives m 
lie campaign tii-ndics. alheil oi. opposing 
sides Tliev Ikm nine awuie ol r.u It oilier 
dining iin* I’le.sidi nlial ■ inipaiiin 

and (heir fii s( i , iicimn(ei wasu I pn-ilv 
Die acerbic Mai aim li.ni issued a nasi;, 
lax ariai k .saving i Imlons i aiup.ugri had 
spepl iliuiisatiifs nl lax dolluis lending 
of I "iiimlii i eni| .lions Tie' loll, n\ mg day. 
M} i-i s w as nil i a er CNN del nan ding I hat 
Malalin he filed for engaging in sleaxv 
hehavioi "I paid titteniion to Ite r alter 
that." langlis Maialin 

Siiniltolv. Myers got lie aileiiiinn oi 
v NIU"s Alley. a limgtmii J.'epittiln .m p.n 
tisrut, vvlien she weal .ill■ i him dunng a 
While House Inn-faig bn Peine luo halsli 
on l’|i'si.|. ||i i'linioi' '•in-•- got toils 
Alley sav s | like that lit lilt ed lu-l tit 1 1 ! 
(MU S|H nt a vi-.tl using _! i gues| liosl-- 
to lepln. i- M.Halms original i olios! Jain 
Wallin e w ho In died Iasi -.i-.n loi 11 ■ t- f \ 
cable in-twink 

Tlieii i iiimnon liistm v i<u g.d 
bond lieiwei-n Mnialtn ;unl Mvris 
"We tea lb sii.-m-a kimlied s(>ini ” 
Mnlaflu sues Von have lo do 
Presidential campaigns to 
know it You cani describe 
ii lo somebody else, tmd I 
lloll i have to describe n 
lo hei." 

Mvels tellirns (he 
com|ilmn-m. “I hud 


' hese iliivs. ciiiiiiiiiiiers cau l ctinili 
aboard n iili cigan-i t,- 
tor a great smoke. Iravi-i (he scenic roule. 
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^ ‘ ^ 8f»v”494 5444 ter ni^ie inform'Si. •*,/. 
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SURGEON GENERALS WARNING- Smoking 
C 3 us 6 s Lung C 3 nc(jr r Hb 3 r t Li ; s 63 s 6 
tmplu'sema. Anti May Complicnie Pregnsncy. 
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PARLIAMENT PARTY ZONE 


FREE BONUS SPACE PROGRAM 



ATLANTIC CITY MAGAZINE 


V3 Black & White insertions 


$4,260 


BOSTON PHOENIX 


Black & While columns 


$3,164 


DAN'S PAPERS 


1,'3 Black & White insertions 


$6,456 


FIRE ISLAND TIDE 


1/4 Black & White insertions and 
Free signage at terry terminals 


$5,291 


HAMPTONS 


1/3 Black & White insertions 


$12,000 


HAMPTON'S HANDBOOK 


Full 4-color page 


$5,000 


IMPROPER BOSTONIAN 


1/4 Black & White page 


MIAMI NEW TIMES 


1/4 Black & White page 


$2,576 


PHILADELPHIA CITY PAPER 


Black & White page 


PHILADELPHIA WEEKLY 


1/4 Black & White page 


$1,407 


VILLAGE VOICE 


1/4 Black & White page 


$' 2.000 


GRAND TOTAL 


$43,684 




Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 




MLVSniOZ 



Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 





r 

rt«5T; 


CABLE ALTERNATIVE 

Deluxe Satellite Svstem Comoietelv Ini.ianea 

S49.98* 




r,f*t lUTitn fits U< 


No Money Down 




Movie Farts 

IV,lie/) All Ttie Movies on djmuiV .V: 
^jst the Few The! At? on Coble 

Call 516-935-1950 
1-800-757-1950 


•* * i *h‘ «»-H 1 ,| 



Cabteview 
Satellite Co.. 
Inc. 


Mjmt* 3nu wis «»rfH , t( 



HBETfail • Hbo west • HSO East ? • HB West 2 • HBU i •-H0IVTIME 1 
SHOWTIME 1 • SHOWTIME 2 • iWS T DtTTftlh'NMENT . MOVIE CHANNEL 11 
« MOVIE CHANNEL 2 « AMERICAN MOVIE CLASSICS - r 'ICQRE • TURNER] 
MOVIES • ESPN 1 * ESIN 2 • NASPViL'J. N™ORH ■ 1 HAVEL CHANNEL ■! 
CARTOON NETWORK • HtATdNF NT’.,.. • CNC'' ■ M AO’SON SQUARE GARDEN! 
• Km England Spurts MitimtL * Spurts Souib • Hr n.' Sc pits Entertainment »| 
PASS Snarls • Sunshine Nstvrarti ■ “E<_S Stn-, • I'ouib team Spons * Pnmsl 
TicJtel • Prune sport* North > Pn r« Sa> its So- ■ • t. 'MEDY CENTRAL • SCI-FI) 
CHANNEL * TRINITY SROALJCASTIN't - EllilL, N ILL EAST < NASA • CNN-I 
El ENTERTAINMENT • TURHEK CLASSIC MuttES OUTDOOR CHANNEL <i 
COUHT TV • NOSTALGIA CHANNEL • nlL4E! ORION EAST • NICKELODEON! 
WEST ■ LEARNING CHANNEL • WtiN » WSBH • WWUR • EAM1LY CHANNEL] 
WEST • CSPAN 1 ♦ CSPAN 2 ’ DISCOVFRY EAST » DISCOVERY WEST-| 


“Learning to walk again 
took a real ‘family 1 effort . 11 


— Vtuum I'trostek 


Mini last civ t« .r 
iti auto deaden! . 
hiwi :o neat peopir 
>a\ vnu II valK 
litur, - because i 
•»r.rw i rouan; cc u 
‘tui In and ufna 
- fwj oi im Uicn 
p.stsat boniAsiOr 
Hospital s Rchabilm 
non Lfm — wouuLn • 



NlctaA vurt*irX 

£(t«<j 6 f(h 5 i/tHr«rv 
amt Occajot-uruii ThtrofUf 
Or*« 8H*V' 


ki me reel so tv tor avscti louni; 
rnouan to tw mv daughters. ito 
treated me une ipnr tont d*; 
carms K>r me and notn-auw in'* 
in be id ravsdf And :w were or. ', 
pan oi the team 01 srciajsts that 
bribed me develop the phvsirai an: 
eraotjonaJ streiuTJi I cirecec to w* 
mv new lit' 1 

-•nine prop:? ynr.i rvtuhiLittUUi. 

|usi wjus-e ru: n s so me . 
cnore than Mac. jutju jn mr-wem 
vjv i learn'■c rca «ivs j[ oaiOi. 


everyday things and 
staving ncalthv i 
learned 10 aaiust to 
a new wav oi looking 
at myself... and at 
my life Most ol all ! 
yarned confidence in 
my outi future 
'Theresa feeling oi 
lanulv' in the Rehab 
l ml thai ties everyone 
:ceeuir - oatiems. doctors, nurses 
end ineranisis It makes you feel 
“oroionatHc and secure ui what you 
.-jvp h- d> It makes yen want to do it 
* '{ yourself'‘ 

noujlisicics neu» inpatient rehabdi- 
Mi ion unit pronaes q comprehensti’e 
approach 10 rctumino Those dtsahfed 
on tniuru or illness back to fh^ir 
•Mlicsr Dorennal 

hor mort intorrmuion on inpatient 
TnadfWafron at Soufhsidc. 

. ait ))(& U.-u 


RehaJbtliloXiijn Sen-ices at Souihsuie 

Caring comes from the heart 


NHltllSKii' 


liospiUi! 


s01 E Main bir-t'i H.iv Sh'ir*' Lathe Island New ^ork 11706 



ptrfe&?»;. 

Cfaiiiii. es. 
F? wMu!j 
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Escape to the 
rariiament Party Zone 
at these 

Fire Island locations: 

Bo«e Beach 
Casino 
Flynn's 
Hausers 
Ice Palace 
Island Mermaid 
Schooner 


PARLIAMENT 


Offer timrted to smokers 21 \ 
years of age or otter 


SURGEON GENERAL'S WARNING- SmoKing 
Causes Lung Cancel Heart Disease. 
Emphysema, And May Complicate Pregnancy 


IK I !Ri; LSI.ANIJ TI!>L-• T-mJji M.n 2n l-n* 


“RAUCOUSLY FUNNY!" 


-Steohea Homan. New York lines 



DOUGLAS FAIRBANKS THEATRE 432West42ndSteel 

THEATRE HOW (BETWEEN 9TH S rQTH AVENUESl 


Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 
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LADIES HOME JOURNAL 


1/3 FOUR COLOR COLUMN 


$21,950 


MARIE CLAIRE 


1/3 FOUR COLOR COLUMNS 


$53,592 


NEW WOMAN 


1/3 FOUR COLOR COLUMNS 


$30,000 


PEOPLE 


1/3 FOUR COLOR COLUMN 


$42,817 


REDBOOK 


1/3 FOUR COLOR COLUMN 


MAINLINE TOTAL 


$159,901 


BLACK ELEGANCE 


1/3 FOUR COLOR COLUMN 


$2,877 


ESSENCE 


1/3 FOUR COLOR COLUMN 


AFRICAN AMERICAN TOTAL 


$15,987 


GRAND TOTAL 


$175,888 


98 At? 
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SURGEON GENERAL'S WARNING: Quitting Smoking 
Now (liKiitly Hncluces Serious Risks to Your Health. 














1995 



BONUS SPACE SUMMARY 



BRAND 

PROGRAM 

TOTAL # 

OF PUBLICATIONS 

JQLALJ 

OF INSERTIONS 

TOTAL VALUE 

BENSON & HEDGES 

RESTAURANT US HNG. 

CATALOG AD & SYNERGISTIC TIE INS 

50 

81 

$1,477,331 

PARLIAMENT 

PARTY ZONE 

11 

45 

$43,684 

VIRGINIA SLIMS 

ASK VIRGINIA 

7 

12 

$175.885 

GRAND TOTAL 


76 

138 

$1,696,903 
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1996 MEDIA UPDATE 


HOW MERCHANDISING DOLLARS ARE USED BY PM USA: 


II. Capitalize on PM Brand Events 

• Virginia Slims Tennis legends events 

Gifts for tennis players, flowers for courtside, beauty salon & makeovers 

• Virginia Slims Southern Women's Show/Shopping Fling 

Magazine sponsorships, fashion and beauty tipsheets, and makeovers 

• B & H Kings Club Nights (1992) 

Private parties, giveaways and trips 

• Parliament Party Zone (Winter Ski Fest and Summer Resort Program) 

Ski lift tickets, Ticketmaster gift certificates, American Express gift 
certificates 

• Merit Bowling 

Miscellaneous giveaways 

• Marlboro Indy 500 

Hospitality Suite 


06 


Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 
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If you don’t already have a coffee table, 
you’ll probably want to run out and 
get one just to display this ultimate 
encyclopedia of councry music, because 
it’s too good to keep on the shelf. The 
definitive Country: The Music and the 
Musicians (Abbeville Press. $45) 
sweeps a century of music into its 
432 pages, starting with immortals 
like Jimmie Rodgers and the Carter 
Family and leading right up to 
today's hottest stars. Originally 
published in 1988, this new edition 
has been lavishly updated with one- 
of-a-kmd photos from the archives 
of the Country Music Foundation, 
new biographical information, 
and a selected listing of some 
of country’s greatest recordings. 

To order, call (8005 278-2665. 


22222 

You know you can't play tennis without 
a racket! That’s the idea behind the 
Virginia Slims Legends Tour, in which 
musical stars Barbara Mandrell, Martina 
McBride, and Gladys Knight (they’ll 
sing) will ]oin tennis greats Chris Evert, 
Martina Navratilova, and Billie Jean King 
(they'll swat) for a series of concert- 
tournament extravaganzas (see the 
schedule, right). Each performance will 
benefit local AIDS charities. For more 
information call (800) 673*8368 



Virginia Slims l.cficntis Tour 
t iuriom Van i, jmwu 

Itulinunuj. \ ir£iiu.i 

tlkliHMllV) t U\ V'KUlhom.: 

. ’ * 

1 uni sum. lex.*" 

. . . “ 

Dclrn\ Beach Hanoi 

L >eccmna i - i 





COUNTRY AMERICA VrVi »hb. 
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.Simp tin ttu latest [.til lasiiions uad asiesMiru's iroiu Jon oi lincrii';!' top designers 
ol liiiMitm■. tree tune arid night lime apparel \ne oil suggested mail prices. 

I'M > Make even llmrsiuiM' 4'-' Mainour Minis Prizes J^| 

hibuloti-iotul.’s (j.' Persona! Shopper. l astiioii Mums and more 
Free Parking Admission >t(M> For InionTiution: t-BOd-S-rb-Oi-rS 
Participating Sponsors: cosmopolitan Magazine. Food Lion. i on Worth Star-Telegram, 

Gordon ILmuJI Flowers, Miller Lite, Prescriptive'' - lixcktsiveh at Neitnan Marcus. 

Martin S Loin pain Hairdressers. John Robert Powers. Aura Magazine *«*■*>«,»me 

Proceeds to benehl AIDS Outreach Center 

irei Preview Tcc_ OcL R Pitoas. 5 30-lQ30pffl, Tidee J1Q0 DO 
Fr.erA 7-lO^jpm, Tidets J75 

hfuinnirni iJiui'Wmr.- 

Virivir * 5 mg laf" 

•> y f"U'meihosJ 

• ;\ SUM-. iJOb 


SURGEON GENERAL'S WARNING: Quitting SmoKing 
Now Greadv Renees: Serious Risks tc roar Heal ,h 
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Mane Claire takes the latest trends direct from 
the runwa\ and translates them into accessible 
fashion statements. With this aspirational. yet 
realistic fashion approach in mind, Marie Claire 
offers you the following tips on how to get 
dressed once the warm weather arrives. 
Get ready to retire your weary winter wardrobe 
and shift into shades of spring! 




.wtiisic The sign o; a true 

classic k that it always exudes a sense of 
effortless style. Perfect the art of casual 
smart: throw a loose jacket over an 
informal satin dress. 


Quick Change. Go from casual davwear 
to niehttime giamour. Wear a basic black 
or navy shift dress, replace your day bag 
with a compact, sarin clutch and feminize 
the look with stxappv sandals. 


Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 
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ied&ire 


~ :in cnem Am; -bowers nrina; 

Mav {lowers — rime to retrench vour old 
rrench. Go tor classic streamlined stele or 
loosen uti with knee-inigth vine!. 


' Vom To-woekerc - >amm- - Sid 

pants and a light ..otton -neater 


transcend season.;, mundane- 




.m — the reran 1 . >>t norite color 
of the seventiL-. Uni s.ttari inspired look 
designed tor ouhv ucu: . >i any urban jungle 


. Brim:- Recharge unit span 
wardrobe with tangerine, lime green and vivid 
vellow. {'or tlii.se who don't want a dramati 
change, look tor new accessories in 
bright colors to update vour look. 


.. rr-is Uu. The essential dress shaj 
season is the button or zip-front shirt dre 
Simple srvlcd. this look can be worn with 
or without a fabric belt. 




\ I* 


1 * 


* 


Butts run 1 lie new suit conies in 
comfortable, unstructured fabric — 
choose vour spring two-piece in the latest 
silk or matte iersev tor a soft, loose feel. 


> * 
% 


' it-m•;!/-. • 


.«**,-*, • 


’.T.J'tv. 


ft 
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1996 MEDIA UPDATE 


HOW MERCHANDISING DOLLARS ARE USED BY PM USA: 



III Internal Programs 

• Marketing Conference 

Uniforms, gifts, speakers 

• Theatre tickets and party 

• Miscellaneous promotional items 

T-Shirts, mugs, hats, umbrellas, etc. 



961P9PUQZ 
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PHILIP MORRIS U.S.A. 
MAGAZINE MERCHANDISING 

1991 - 1995 


YEAB 

TOTAL MAGAZINE 
SPENDING ISMM1 

TOTAL MERCHANDISING 

DOLLARS USED ISM) 

% OF TOTAL 

BRANDS 

1991 

90.4 

300 0 

0 03 

Parliament, Merit, Marketing Conference 

1992 

75 8 

491.0 

0.07 

B&H, Virginia Slims, Marlboro, 

Name Generation, Marketing Conference 

1993 

61.0 

222 0 

0.04 

Marlboro, Virginia Slims 

1994 

110.9 

758.0 

0.07 

B&H, Marlboro, Parliament, Merit, 

Virginia Slims, Marketing Conference 

1995 

105.9 

2,004.0 

1.89 

B&H, Marlboro, Parliament, Virginia Slims, 
Marketing Conferences 

'0.5% is the industry standard lor computing merchandising allowances 
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I BRAND 


1994 MERCHANDISING DOLLARS 
BY BRAND 


PROGRAM 


$M % OF TOTA1 


MAGAZINE SPENDINC 
BY BRANDJ1MM3 


OF TOTAL 


BASIC 


NONE 


BENSON & HEDGES 


ACCOMMODATIONS PROGRAM 
NY TIMES CO. FREE SPACE IN SIP 


$180 
$3 0 
$21 0 


$22.9 


MARLBORO 


INDY 500 

COUNTRY STORE LAUNCH 


$41 .2 


MERIT 


BOWLING 


$16.8 


I PARLIAMENT 


PARTY ZONE 


VIRGINIA SLIMS 


SOUTHERN WOMEN'S SHOWS 
LEGENDS 

NY TIMES CO. FREE SPACE IN SIP 


$7 

$105 

£15 

$1 27 


$1 5.9 


MARKETING CONFERENCE 


CASH BACK MERCHANDISING • HACHETTE GROUP 
(PRORATED TO BRANDS) 


PLAYBILL 


THEATRE TICKETS 


$260 


TOTAL SPENDING BY BRAND 


$758 


100 % 


$110.9 


100 % 


% MERCHANDISNG VS. TOTAL MAGAZINE DOLLARS 


0.7% 


INOTE: TRADITIONAL MERCHANDISING IS 0.5% OF INDUSTRY STANDARD 

16APSPL10Z I 
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1995 MERCHANDISING DOLLARS 





BY BRAND 


MAGAZINE SPENDING 


BRAND 

PROGRAM 

$m 

% OF TOTAL 

BY BRAND ISmml 

% OF TOTAL 

BASIC 

- PLAY TICKETS 

$1 

0% 

£9.6 

9% 

BENSON S HEDGES 

- 1/3 PAGE VERTICAl S 

$ 1 .500 

75% 

$14.8 

14% 

MARLBORO 

- INDY 500 SUITE 

$25 

1% 

$46.9 

44% 

MERIT 

-NONE 

$0 

0% 

$15.1 

14% 

PARLIAMENT 

- PARTY ZONE 
(WINTER - SKI TIX) 

(SUMMER - CONCERI FIX) 

£100 

5% 

$4.1 

4% 

VIRGINIA SLIMS 

-LEGENDS TOUR 

$25 

CL. J0%_ 

£15.4 

15% 


- ASK VIRGINIA 

$3ZJS 

$201 




MARKETING CONFERENCES & 

- SPEAKER 

$5 7 

3% 

N/A 

N/A 

PM THEATRE DAY 

- CLOTHES 
-THEATRE TICKETS 





PLAYBILL 

- THEATRE TICKETS & PARTY 

$15 

1% 

N/A 

N/A 

WOMAN S DAY 

- SUPERBOWL PACKAGES 

$105 

5% 

N/A 

N/A 


FOR TRADE 





TOTAL SPENDING 


$2,004 

100% 

$105.9 

1 00% 

% MERCHANDISING VS. TOTAL MAGAZINE DOLLARS 


1 .9% 



NOTE: TRADITIONAL MERCHANDISING IS 0.5% OF INDUSTRY STANDARD 
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1996 MERCHANDISING DOLLARS TO DATE 




BY BRAND 


MAGAZlN££PEtjS!N5 


BRAND 

PROGRAM 

£m 

% OF TOTAL 

BY BRAND ($mml 

% OF TOTAL 

BASIC 

- AVAILABLE 

$0 


$9.0 

9% 

BENSON & HEDGES 

CLUB B&H 

$ l I 


$9 9 

10% 


-COOKBOOK MAILING 







$37 

17% 



MARLBORO 

- COOKBOOK MAILING 

$15 

7% 

$38.4 

41% 


- UNLIMITED (TRAIN LIBRARY) 

TBD 




MERIT 

- BOWLING DAY 

$ 2 

1%. 

$14 2 

15% 

PARLIAMENT 

- PARTY ZONE 

$44 

20% 

$5 5 

6% 


(WINTER - SKI RX) 

(SUMMER RESORT PROGRAM) 





PLAYERS NAVY CUT 

-SALES INCENTIVE 

$2 

1% 

$1 .5 

2% 

VIRGINIA SLIMS 

-LEGENDS TOUR 

TBD 


$15.8 

17% 


- SOUTHERN WOMEN'S SHOW 

$2 

1% 



PLAYBILL 

-THEATRE TICKETS 

$ 5 

3% 

N/A 

N/A 

WOMAN'S DAY 

- SUPERBOWL PACKAGES 

$105 

50% 

N/A 

N/A 


FOR TRADE 





TOTAL SPENDING 


$212 

1 00% 

$94.3 

100% 

% MERCHANDISING VS. TOTAL MAGAZINE DOLLARS TO DATE 

0.2% 



NOTE: TRADITIONAL MERCHANDISING IS 0.5% OF INDUSTRY STANDARD 
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’'ESTIMATED" 


1996 AVAILABLE MERCHANDISING FUNDS BY BRAND 


MAGAZINE GROUP 

B&H 

MERIT VI 

RGINIA SLIMS 

PARLIAMENT 

MARLBORO 

BASIC 

TOTAL GROUP 


($M) 

<$M) 

($M) 

(SM) 

($M) 

($M) 

(SM) 

CONDE NAST 

2.1 

0 0 

18 3 

6 5 

277 

0.0 

54.6 

HEARS! 

0 7 

2 3 

0 0 

08 

9.9 

1.8 

21.5 

HACHETTE 

) 6 

6 (> 

0 5 

0 4 

18 7 

3.0 

36.7 

Kill 

2 4 

i r. 

% 

3 3 

1 0 

7 9 

0.8 

17.9 

GENERAL MEDIA 

0.0 

1 3 

0 0 

0 6 

3.8 

0 8 

6.5 

PETERSEN 

0.1 

1 0 

0.0 

0 0 

14.4 

3.1 

18.6 

MEREDITH 

3.6 

3.9 

7 5 

0.0 

7.2 

0.5 

22.7 

TIMES MIRROR 

0.3 

5 0 

0.0 

0.0 

8.8 

2.4 

16.5 

WENNER COMM. 

0.4 

1 6 

4 5 

1.2 

8.9 

1.9 

18.5 

BAUER 

0.3 

0.4 

0.8 

0.0 

0.6 

0.5 

2.6 

AMERICAN MEDIA 

0.0 

2.0 

1.9 

0.0 

0.0 

2.9 

6.8 

GRUNER & JAMR 

2 3 

3 3 

4 0 

0.0 

1.0 

0.0 

10.6 

MISCELLANEOUS 








PLAYBOY 

1.2 

3.3 

0 0 

0.9 

7.3 

1.8 

14.5 

NEWSWEEK 

1.8 

3 9 

0 0 

0.0 

1.0 

0.0 

6.7 

TV GUIDE 

4.3 

3,9 

3 4 

0.0 

5.2 

6.5 

23.3 

ESTIMATED TOTAL 

21.1 

40,0 

56.2 

12.3 

122.4 

26.0 

278.0 

TIME WARNER • ACTUAL 
RESOURCE CREDITS* 

99.4 

244.4 

145.1 

31.2 

447.9 

161.8 

1129.8 

TOTAL 

120.5 

284.4 

201.3 

43.5 

570.3 

187.8 

1407.8 

•cRFnrrsci irrfnti y being used 8y merit, vs. and b&h 
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1996 MEDIA UPDATE 


HOW MERCHANDISING DOLLARS ARE USED BY PM USA: 


IV. Other Merchandising Ideas Used: 



General Programs offered to ail advertisers 

Pages in Special Interest Publications (i.e. Gruner & Jahr) 

Reader Service Pages 
Consumer Sweepstakes 
Reprints of Ad 
Complimentary copies 

Customized Programs 

Database Marketing (i.e. Marlboro Cookbook with Hachette) 

Remnant Space 

Time Inc. Resource Credits 

- Media One (Supermarket advertising vehicle - VS & Merit) 

- William Sonoma Cookbook (B&H) 

Film screenings (i.e. Parliament Theatre Night) 

Launch Parties (i.e. Marlboro Country Store at "Denim & Diamonds") 


Losrenzoz 
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1996 MEDIA UPDATE 


“ TRADITIONAL" MERCHANDISING OFFERING: 

I. RETAIL 

• Shelf Talkers 

• Rack Cards 

• Counter Cards 

• Max Racks 

• Mall Kiosks 


II. DIRECT 

• Alternative Postal deliveries 

• Direct Mailings 


III. IN MAGAZINE 





1996 MEDIA UPDATE 


RETAIL 

OBJECTIVE: 

To increase retail visibility among OPB Brands in the C-Store environment 

STRATEGY : 

Utilize resources of a magazine partner to assist in providing impactful 
displays at the retail level 

DETAILS: 

Time Distribution Services can develop a "booklet" sized display to be 
affixed to the People Magazine display positioned at the front-end check 
out register of C-stores (i.e. 7-11) 
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DETAILS: (cont'd.) 

Time Inc. will create a "booklet" for each of the OPB brands with editorial 
content based on the lifestyle needs/interests of each of the individual 
brands customer group. Booklets can include promotional offerings/ 
coupons. 


Can be tested on a limited basis: i.e. 4 markets, 1 brand/market 


COST: 

Time Inc. Resource Credits plus additional dollars - TBD 
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RETAIL 


OBJECTIVE: 


To incent consumers to purchase carton at retail 


STRATEGY: 


Utilize resources of magazine partner to provide incentive items 


DETAILS: 


Gruner & Jahr will create an entertainment promotion using parent 
company, Bertelsman entertainment resources (BMG) 

Free gift w/purchase (music tape, cd's, books, video) 

Self liquidating offer with proofs of purchase 

1/3 magazine columns in McCalls or Family Circle to heighten 

awareness of promotion 


COST: 


Merchandising Credits covers up to 17,000 tapes/cd's or 5,700 books/video 
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DIRECT MARKETING 
OBJECTIVE: 

To qualify, update and enhance the PM Database 

To learn more about purchase behavior/lifestyles of our consumers 


STRATEGY: 

Match PM's individual brand customer files against the Time Warner 
database where we can learn about the purchase behavior and interests of 
our individual customers by brand and apply that learning to: 

help select more targeted premiums and incentives 

identify targeted ways to communicate with prospects 

identify editorial content that is of the greatest to specific customer 

groups 

identify individuals that represent good prospects for direct mail 
contact 

nL 
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DIRECT MARKETING 


STRATEGY: (cont'd.) 


Time Inc. will provide access to its 52 million household database for the 
purpose of providing in-depth analysis for each of Philip Morns' individual 
brands 


COST: 


Approximate cost $75M to $100M - can be funded through Time Inc. 
Resource Credits 



Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 
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OBJECTIVE: 

Reward sales force for moving volume in 10 key markets (Regions 1-4) 

STRATEGY: 

Capitalize on our relationships with Sports publications to provide a 
vehicle to motivate, create excitement, and communicate with sales people 

DETAILS: 


Merit Fantasy Football Challenge 

Sales Force and/or trade accounts participate in Fantasy Football League 
@1000 participants 

Entrants designate 1st/2nd teams 

Prior to beginning of season, Publication mails copy of Fantasy Football 
Yearbook to participants 

Entrants will receive update every 2 weeks. Updates to include Merit logo [p 
& taq line _ I lit 
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DETAILS: 


At conclusion of season, prizes will be awarded: 

Valued 

2 Grand Prizes 

2 trips to Pro-Bowl in Honolulu $12m 

20 First Prizes 

$100 Amex Gift Certificates $ 2m 

10 Wild Card Prizes 

random selection of $40 Amex Gift certificates $0.5m 


COST: 


OOP Cost - $45M (negotiable) 



Prizes - $14.5m covered through merchandising allowance 
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CONSUMER/EVENT TIE IN 
OBJECTIVE: 

- Capitalize on magazine equity to create synergistic event for Virginia Slims 

- Heighten awareness of new creative 

STRATEGY: 

"It's a Woman Thing" bar event hosted by strong female magazine in key 
Virginia Slims markets 


r 
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CONSUMER/EVENT TIE IN 


DETAILS: 

• Postcard mailing to targeted subscribers to maximize attendance 

• Provide complimentary cocktails & hors d'oeuvres at event 

• Provide entertainment, e.g. female comedian 

• Display V-wear items 

• Sweepstakes 

COST: 

Can be funded through merchandising amount contingent on # of markets 
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BRAND EVENT ENHANCEMENT 
OBJECTIVE: 



Heighten excitement, visibility of Club B&H event to the consumers 
Provide vehicle for name generation 

STRATEGY: 

Use custom publishing resources of magazine partner to create "Playbill" to 
distribute at venue and/or direct mail 

DETAILS: 

24 pages 4 color digest size booklet (16 edit/8 ad pages) 

Includes articles on featured artists, cities & club night program 

COSTS: 


Approximate cost $90m to $220m - can be partially funded through Time Inc. 
Resource credits 


ZV2V9VV10Z 



Source: https://www.industrydocuments.ucsf.edu/docs/rqpm0004 



w 


1996 MEDIA UPDATE 


iffi 


MERCHANDISING PROCEDURES: 


TWO PRONG APPROACH 




PROVIDE PROGRAM TO ANSWER 
SPECIFIC OBJECTIVES: 

• CONSUMER 

• TRADE 


MAGAZINE COMES TO MEDIA 
WITH IDEA 


OFFSHOOT OF MEDIA PLAN 
SPECIFIC BRAND PROGRAM 


\ 1 / 

MEDIA EVALUATES PROGRAM 


MEDIA MEETS WITH BRAND/EVENTS TO ESTABLISH/CONFIRM APPROACH 




BRAND ALLOCATED MERCHANDISING $ EXAMINED 

4 / 

PROGRAM EXECUTED 


Jiffi 
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NEXT STEPS: 

• Brand/Events to meet with appropriate Media 
Manager to discusss upcoming projects and/or 
requests. 
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